Indochina Travel

Offering private and custom trips with
utmost satisfaction since 1994

Indochina Travel is one of the leading names that have been
successfully organizing private insider experiences to travel
enthusiasts from all across the world for the last 25 years.
Peek into the incredible journey of a distinct travel agency
turning global brand.

The Client

Indochina Travel is one of a kind travel agency that believes travel should be inherently personal and should be aside from
the photography series, lunar new year tours, and annual arts. As the name suggests, the brand offers excellent travel

packages to different countries in Asia like China, Thailand, Bhutan, Vietham, India, Laos, Japan, Cambodia, and Myanmar.

The brand has been successful in organizing customized journeys and aims to deliver more comprehensive as well as an
authentic travel experience. The professionals travel guides let travelers access their decades of experience in the region by
thoroughly enjoying insider access, encounter with some exceptional people, experiencing a handful of activities that are not

open for all, and lot more.

Challenges

Being the digital partner, the biggest challenge that we faced
while working with the agency was to reach maximum people
rather travel lovers. And for this, it was necessary to formulate
different strategies to target travelers from different parts of the
world.

We started working with the brand from 21st June 2017, and it is
a matter of great proud for us that we achieved far-fetched re-
sults for them even before the stipulated time frame.

There were many other local travel agencies, but we were asked
to dominate the local market and to strengthen the Digital
Presence.

Another challenge was to popularize the offerings and packages
and let people know why Indochina Travel is different from
others.

We were challenged to make Indochina Travel one of the leading
travel brands not only in Asia but even in the global tourism
industry — what it is today!

To fetch top rankings in all major Search Engines with the use of
industry relevant and user-friendly key phrases (keywords) in a
short span of time.

Generating more leads for the company and to convert them
into a potential client for the brand.

Solutions from TS Web Technologies

We started our campaign by gathering all useful information
about the brand, their target market, and then offer a tai-
lor-made Digital Marketing model.

We targeted region-specific customers and thus increased the flow of
traffic from each of their target countries.

We made significant research on the demographic conditions along with
the requirements of the clients to formulate strategies to rule Search
Engine listings.

There was a significant rise in the ratio of new and returning customers
than before, and it was possible because of Social Media Paid marketing
and AdWords strategies.

Employed cutting-edge and the latest Digital Marketing strategies to
outrun all the competitors.

We were available round the clock for any and every support to the in-
ternal team of Indochina travel.

The use of Search Engine Optimization strategies helped them to boost
the flow of organic traffic up to 1200%, which was highly commendable.

Final Outcome

Indochina Travel soon became the first preference for travel
enthusiasts looking forward to explore the hidden beauty of
Asian countries.

The rankings of the country-specific keywords were increased by
more than 90%

The brand received enough attention from the media, and they
were featured in some of the leading names like The New York
Times, National Geographic's Adventure Magazine, The Wall Street
Journal, BBC, Afar, Men'’s Journal, Escape, Food & Wine and lot more.

4 |ncreased Social Media engagement up to 2000%

5 Initially our client has one single tattoo studio in Phuket, Thailand.
Now, over the following years, it expanded globally with more than
16 tattoo studios in 4 different countries.

Some Facts Figures
Indochina Travel

Keyword (High Priority ) Rank in Google Keyword (Low Priority ) Rank in Google

vietnam family tour 3 China Luxury Tour 7
vietnam luxury travel 3 china luxury tours 7
Family travel Japan luxury travel china g
Luxury Thailand tour 14 Japan Family Tour 5
luxury china tour 10 Japan family travel 7
Myanmar Luxury Tours Japan family trip 12
Myanmar Luxury tour _ 3 Travel Indochina Japan
Vietnam Luxury Tours 10 Luxury Myanmar tours 7
Vietnam Family Tours 10 Luxury tours in Myanmar 7
Japan Private Tour 16 Luxury tours Myanmar g
Luxury China Tours 8 Luxury travel Myanmar 5
luxury tour japan 18 Myanmar luxury travel 5
Vietnam Luxury Tour 7 Luxury tour Thailand 8
thailand luxury tours 10 Thailand luxury tour g
Japan family tours 5 Thailand luxury travel 10
Luxury travel Thailand 7 Luxury Tour Vietnam .
luxury tours vietnam 14
luxury travel in vietnam 14
Asia family tours 5
Family travel Asia 10
Family Tours Asia 7
photography tours asia | 3
asia photography tours 3
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